The Role of Social Media in the Promotion of Tourism by FERNITA, FELLA














The Final Report in Written to Fulfill One of Requirements of Diploma III at 
















 APPROVAL SHEET FINAL REPORT PROPOSAL 


















Drs. Zulkifli SN.AN, M.Pd    Darminiyanti, S.Pd, M.M 
ID. 196112251989031004    ID.0414101001 
 
Acknowledged by, 


















Approved by the Examiners Committee    Signature 
 
 
1. Drs. Zakaria, M.Pd 























MOTTO AND DEDICATION 
 
Motto… 
Life like a traveler, I just want to travel the world, go on adventures, connect with 
positive energy, expend my mind, clear of my bucket list and fall in love 
 
This final report is dedicated to… 
Allah SWT 
My lovely parents, Supawit and Yusniati 
My lovely brother, Ervin DwiPrasetio 
My friends 6 BIB especially to my close friends Mira, Rizcka, Nia, Vio, Ardes 
and Ratih 




















Assalamualaikum, Wr. Wb 
First of all the writer would like to give a lot of thanks for Allah SWT 
because of His mercy and bless, the writer could finish the final report which is 
titled “The Role of Social Media in the Promotion of Tourism”. This reports is to 
fulfill the requirements to complete the study of English Department in State 
Polytechnic of Sriwijaya. 
The writer realizes that there are many mistakes in wr ting this report and 
it is still not perfect. Critics and suggestions are expected to the writer. Finally, the 
writer hopes this report can give benefits and useful for all people especially for 
students of English Department.  
      

















First of all, I would like to say thank youto Allah SWT, God of the 
universe, for all the blessings and guidance so finally I can complete my final 
report entitled “The Importance of Public Speaking Skill in Tour Guiding”. On 
this opportunity, I also would like to dedicate my appreciation for everyone who 
has given me great supports in completing this final report. 
1. Mr. Supawit and Mrs. Yusniati, thank you for being the most wonderful 
father and mother to me. Thank you for all the support, love, and prays to 
me. I love you more than everything. All of my success that I got just for 
making you proud of me. I hope that you will always be there besides me 
in sadness, madness and happiness forever. 
2. R.D. Kusumanto, ST. M.T as Director of State Polytechnic of Sriwijaya. 
3. Dra. TiurSimanjuntak, M.Ed.M as Head of English Department. 
4. Drs. Zulkifli SN.AN, M.Pd as my first advisor and Darminiyanti, 
S.Pd.MM as my second advisor. Thank you for the patience, corrections, 
suggestions, generosity and valuable guidance during the consultation and 
make the result of my final report well. 
5. All my lecturers in English Department who have educated me patiently. 
6. All the staffs in English Department. 
7. All my friends in 6 BIB. The great moment to get friendship for 3 years. 
8. My close friends, Rizcka, Nia, Vio, Ardes and Mira who had given me so 
much funny and beautiful moments during studying in English 
Department.  
9. All parties who helped me to finish this final report. 
 
 Palembang,   July 2014 
 





THE ROLE OF SOCIAL MEDIA IN THE PROMOTION OF TOURIS M  
 
(Fella Fernita, 2014, 37 pages, 49 pictures) 
The title of this final report is “The Role of Social Media in the Promotion 
of Tourism”. The problem are “What is the role of social media in promoting 
tourism?” and “How important is the promotion of social media in developing 
tourism in Palembang city?”. The purpose of this study are to analyze the role of 
social media in promoting tourism and to know the pers ective promotion with 
social media in developing tourism in a region.The m thod of this study is 
descriptive method. The writer collected the data through observation and 
documentation. Based on finding, the writer found the role of social media in the 
promotion of tourism that can be seen from the blog that is used to be media 
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